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Navigating the NAMB Web Site

An important area addressed in the survey was the ease of use of the Web site. A series of
questions focused on the mechanics of navigating the site. The first general question simply
asked, “How easy is it to find what you want on our Web site?” Nearly half (46.1%) of
respondents reported that it was very easy to find what they wanted. Almost 9 of 10 respondents
(88.9%) felt that finding what they wanted on the site was either very easy or somewhat easy .
Only 2.2 percent of respondents felt that negotiating the Web site was very difficult or they could
never find what they needed.

Respondents were asked to rate the Web site. Eight of 10 respondents (80.8%) felt the Web site
was extremely helpful or very helpful. Overall, less than 2 percent of respondents reported the
Web site was not helpful.

Nearly all (94.3%) respondents felt the Web site was attractive. Slightly more than two-thirds
(67.3%) of respondents reported the Web site was very attractive. These high marks reflect
favorably on the job the Web Design Team has done in creating a site that is aesthetically
pleasing.

About one-third (31.9%) of respondents found the Web site by using a search engine. More than
one-quarter (28.1%) became aware of the site through their church. Finding the Web site from an
advertisement was reported by less than 6 percent of respondents. Considering the number of
publications that include advertisements produced by NAMB, this latter number seems low.

When asked about how they access the Intemnet, nearly two-thirds of respondents reported using a
phone dial-up connection. About 3 of 10 respondents used a faster cable modem or DSL
connection. Given the type of connection primarily used, these respondents are probably not
sophisticated Web surfers. As NAMB evaluates how best to use the Web site, it may be beneficial
to allow visitors to choose a less graphic-intensive presentation in order to speed up their connect
time.

Demographics of Respondents

The respondents were evenly divided between male (50.5%) and female (49.5%) visitors. Nearly
two-thirds (62.9%) of all respondents are under the age of 44. Slightly less than half of that total
(or 29.6 percent of all respondents) is age 34 or younger. The age distribution of respondents 35
years and older follows fairly closely to the age distribution of adults age 35 and older enrolled in
Sunday School.






